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Why is a strong Digital Single Market important for Europe? 
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i Mobility Services

Digital matters to European economy
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EU BUSINESSES ARE SLOW TO EMBRACE THE CHANGE

 Only 14% of SMEs use the internet as a sales channel

 41% of EU companies still haven’t adopted the second wave of 
advanced digital technologies (mobile, social media, cloud computing 
and big data)

 Progress is 
uneven 
among 
sectors and 
slow, 
especially 
for SMEs

Digital adoption rate by company size, 2012



Distribution of Digital Enterprises: 
10+ employees, Total EU

Source: IDC 2013

Companies that stay ahead of
mainstream IT adoption, and
employ new technology
advances (big data, cloud
computing, mobile and social
solutions) to improve efficiency,
connect with new customers and
markets, and compete with much
larger players.

Only 2% of EU enterprises take full profit of the digital 
opportunities
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An Investment 
Plan for 
Europe

Political 
Guidelines:

A New Start for 
Europe

The three pillars of the Digital Single Market
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The three pillars of the Digital Single Market
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1. rules to make cross-border e-commerce easier,
2. to enforce consumer rules,
3. more efficient and affordable parcel delivery,
4. to end unjustified geo-blocking,
5. to identify potential competition concerns affecting 

European e-commerce markets,
6. a modern, more European copyright law,
7. a review of the Satellite and Cable Directive,
8. to reduce the administrative burden businesses face 

from different VAT regimes.
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The three pillars of the Digital Single Market
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9. present an ambitious overhaul of EU telecoms
rules,

10. review the audiovisual media framework,
11. comprehensively analyse the role of online

platforms (search engines, social media, app
stores, etc.) in the market.

12. reinforce trust and security in digital services,
13. propose a partnership with the industry on

cybersecurity in the area of technologies and
solutions for online network security.
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The three pillars of the Digital Single Market
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14.propose a 'European free flow of data initiative'
to promote the free movement of data in the
European Union,

15.define priorities for standards and interoperability
in areas critical to the DSM, such as e-health,
transport planning or energy (smart metering),

16.support an inclusive digital society where citizens
have the right skills to seize the opportunities of the
Internet and boost their chances of getting a job. A
new e-government action plan will also connect
business registers across Europe.
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The Digital Entrepreneurship Monitor monitors the key
technological and market trends, emerging business opportunities,
new business paradigms and their impact on the European
economy.

Initiatives on Digital Entrepreneurship and Member States Policies (I)
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Initiatives on Digital Entrepreneurship and Member States Policies (II)

Watify online 

Euromentors 

Watify Events 

Online selling tool
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Aim: To reinforce the dialogue among business, science and politics with the 
aim of shaping a common EU vision, and ambitious strategy to boost digital 
transformation in Europe.

GOVERNANCE
The Strategic Policy Forum on Digital Entrepreneurship

 Composition: 34 members 
 Chair: John Higgins, Director General, Digital Europe
 Industry representatives: digital entrepreneurs, traditional industries, technology providers 

and business associations; 
 Private organisations, NGOs, universities, research organisations, policy analysts, venture 

capital firms, etc. 
 International Organisations + Public authorities
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GOVERNANCE

The Member State Board on Digital Entrepreneurship

The Member States Board assists the European Commission in shaping a
common EU vision, and strategy on digital entrepreneurship.

It is composed of policy makers, leading the digital transformation strategies 
in their countries, with the view to:
 promote the implementation of the digital entrepreneurship strategy at EU, 

national, and local level.
 ensure coherence and coordination among European, national, and 

regional policies and actions, under a common framework, to maximise 
EU-wide impact
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The role of cities as launch pads of digital transformation

 Map cities/centres of digital transformation;
 Learn from best practices;
 Create a blueprint for other less advanced cities 
 Pilot and experimentation

Cities and Big Data
 Many cities are already pioneers in putting the intelligence of 

data analytics to the service of their citizens and businesses;
 London, Copenhagen, Amsterdam, Helsinki, Bristol, Barcelona, 

are among the pioneers in Europe
 But also innovative international cases: NY, Seattle, Toronto, 

Chicago, Singapore;
 Most popular applications concern traffic management, 

reduction of noise and air pollution, healthcare, statistics 
information 

 Emerging applications to combat illegal housing, food safety 
inspections and boost new business growth
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Further reading:

Digital transformation of industry and enterprises: 
• http://ec.europa.eu/growth/sectors/digital-economy/index_en.htm

Report on "Digital Transformation of European Industry and Enterprises":
• http://ec.europa.eu/growth/sectors/digital-economy/entrepreneurship/strategic-policy-forum/index_en.htm

Thank you

• Iordana.eleftheriadou@ec.europa.eu

http://ec.europa.eu/growth/sectors/digital-economy/index_en.htm
http://ec.europa.eu/growth/sectors/digital-economy/entrepreneurship/strategic-policy-forum/index_en.htm
mailto:Iordana.eleftheriadou@ec.europa.eu
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